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FY FY R12 Sept YTD Sept
Registrations Europe 2022 2023 2024 2024
MG 113 803 231 322 246 107 179 133
BYD 5 315 15 588 35 745 29 604
Polestar 32 254 36 027 29 492 21 780
Lynk&Co 26 400 22 102 7 032 5 328
Lotus 460 2 615 3 272 2 378
Nio 1 765 2 403 2 041 1 287
Zeekr 13 193 1 464 1 361
Maxus 1 536 1 043 1 092 743
Geely 0 64 725 661

181 546 311 357 326 970 242 275
Other Chinese brands 7 941 8 100 21 089 28 036

189 487 319 457 348 059 270 311
DR 24 865 34 438 28 024 19 524
Total 214 352 353 895 376 083 289 835

Share of total market 1,9% 2,8% 2,9% 3,0%

Total market 11 327 807 12 864 213 12 965 166 9 803 497
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6,1%
6,6%

7,4%

4,5%

6,6%

3,9%

1,2%

2,5%

9,6%

7,5%

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 Q3 YTD

Organic Growth Service Business, %
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